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Can Good PR Build A Medical Practice?

EY O C ARROLL

Fathy Fotlmmannesar went to me dical
school or fulfille d a demanding resi-
dency Butshe nevertheless operatesin
2 medical specialty that s quites a deft
touch and an m-depthlknowk dme of
healtheare.

Faothiman crafts physicians public
eputations. And whenshe's done, they
may newer be abk to walk into a fse-
STt tesTAUrannIUES ootie d 2 ain.

“Waty ofter,if's notthe doctonzith
the best training or mostskill thatbe-
cotnes astar” says Fothmar, “butthe
doctorwath the bestPR. machine™

J'Et 5k any wotnan in Mewr York
ity who the bestplas fic s urce onis, says

FEothman, and chances are thes' 11 reel
off the same sic names. Sic names that
appe mﬂgr& atfee quency il ogue, Vi
ot on “iToodblorning Ameriza™ Six
plastic susge o nsthat decide dname rec-
ognition was 2 waluable commo dity
wrorth a professional’ cane.

Fothiman didi't e actdy plan it this
uy. Her PR.oaweryms temp oranlye an-
celld alongaith the talk s hows she used
to promotem Mew York. Mecessity bd
herto anothesfm th athandle dseveral
doctors around toue, and she setoff to
create her oam firm — F IR — tam
FEdts ago.

F M E wrotls wathindividual physi-
ciats, medical proups and associations.
Ma.ng,ra.teplashcsm:genﬂs ot dermatalo-

oists, costmetie dentists, chiropracto s ox
optomologsts— a range of 5pecialy
practives that typaally avesdte ocvmne dun-
det the standand issne he althe ae ins o
ance plan. “Wowr we're seeing those in
holistic me dirine stepping up,™ says
Rotlenan

Butme dical PRistit 6 tfor physi-
Ciafs in majorcities, she says. One of
Rothmasts clients s the Georgia Chivo-
practie Ass ociation Chusman y oce & 1ons,
hetaccountexecutives stir me diainter-
est it chiropractc medicine and then
find members of the ssociation to act
a5 a sp okespers on—helping hishhcht
theirpractices & wel as theseraces chi
topractors offer

Ctthers 1 these fields may be able

totnsome probonounsk helpmng a
child or family for free mbo 2 human-
inteeststogy for aloca nevspaperor
tekvrision station.

T think one of the bipmest miscon-
ceptions is that PR cart wotk i thers
notin the bir dty” sags Fothman “He
otheris thatthey often think they hae to
derelop agroundbe akng prooe due ordo
sosmething urique to gt press coverags.
It's realky all i the talent of the FR.group,
putting 3 nerspinto an old topa ™

Toualso dosithawe to kv in thebax
cifiy to getsome big city atEntion,says
Fothman A good PR pracofionercan
tapin ofl 3 M orningnews shonfs mbes-
estin drawing o onsces fromooast
to-coast

There are some other myths
Fothmanhles to ke on.

“Sotme ofthe doctorsthind, I e neme
hadformalime dia taimng I newrheen
ontelews won, honare an ths woek forsme?”
Droctorsate notexpecte dto hawe the s ame
charm & a moe s tar Patents want tosea
thata doctors kol doeabls and ap-
proachahleand astirlate™

Media contacts wantto knowrthat
thesf® imme diately available.

“The e darns ontizht de adlines
and <=y ofien the PR firm is at the
mercy ofthemedia"shesay. “The phy-
sirians thatespondfastestand give good
soundbites, those ate the plys arians that
taalize the preatestsuocess.”

Trumie diate ves ults are anothesmat
tet In some cases, s #m Fothman, thes
ate 5 ottlen oldenime dia opp odanities thar
catmake 3 doctodints ahousehol dname
e ht Bt ostoases yo can ex-
pectto @he a considerable amowntof
time to build a public reputation.

“PE.is lughly comulative” says
Fothman. "T'hey really need to gine it
5 Ofte tine "



